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ABOUT
Founder of The Identity Office, a brand strategy and creative consultancy serving consumer lifestyle and QSR brands. 15+ years building brand strategy, product development pipelines, and successful omni-channel marketing campaigns. Leads cross-functional teams and agency partners to meet broader business goals.
CONSULTING EXPERIENCE
Founder & Brand Consultant   |   The Identity Office   2023 – Present
Independent brand strategy and creative direction consultancy for consumer lifestyle brands.
Client Engagement: Luna Grill — Fractional Marketing Director
1. Responsible for innovation pipeline and 2-year marketing calendar that ladders up to broader business goals
1. Led a full brand redesign, including visual identity and in-restaurant guest experience design
1. Owned creative direction across content, social, experiential, and digital channels, from brief through live roll-out
1. Directed media and creative strategy and managed agency and production partners
1. Built and led a lean team of Social, Digital, Design & Production managers
PRIOR EXPERIENCE
Director of Marketing   |   Luna Grill   2023 – Current
1. Direct brand, creative, and marketing strategy for Luna Grill — spanning brand identity, content, menu innovation and new restaurant openings (see Consulting Experience above for full scope)
Senior Brand Manager   |   Chipotle   2018 – 2023
1. Led creative direction for Limited Time Offer product and brand campaigns, from brief through national in-store roll-out
1. Spearheaded the LTO innovation pipeline — Queso Blanco, Quesadilla, Plant-Based Chorizo — from consumer research to concept to launch
1. Partnered cross-functionally across culinary, operations, and supply chain to scale innovation and in-store experience globally
Senior Brand Manager, Brands & Campaigns   |   Behr Paint Company   2016 – 2018
1. Led brand repositioning from functional to design-led, driving cultural relevance among younger demographics
1. Managed creative and media agencies to plan and execute brand campaigns and initiatives
1. Launched the annual “Color of the Year” platform and seasonal trend campaigns across omni-channel touchpoints
1. Developed high-profile creative partnerships translating brand strategy into immersive consumer experiences
1. Conceived and produced high-profile experiential activations, including BEHR x Jason Wu for NYFW and the Dream Home pop-up at Grand Central Station
Marketing Manager   |   Compass Real Estate   2015 – 2016
Marketing Associate — Women's, Men's, Kids Campaigns   |   UGG Australia   2011 – 2015
EDUCATION
Artificial Intelligence for Business Transformation — Northwestern University, Kellogg School of Business (2025)
Artificial Intelligence — University of Maryland (2024)
Bachelor of Business, Marketing & Management — Auckland University of Technology, New Zealand (2009–2011)
SKILLS
Creative Direction   •   Brief Development   •   Agency Management   •   Cross-Functional Leadership   •   Experience Design   •   Copywriting   •   Brand Strategy   •   Product Development   •   Budget & P&L Management
